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A7kt aHle] BAANAR BAAA TEE AR 71E9 dHA] &5

Jto] F7tEle] AR A ] A7|7} FUFeAl €t

dutxo g Qigel F7he =FAIRb st PRt RECRE 28 &5
Eoe y#EhaY(countercyclical) &3kl whete] ot 3= NEEENTY (procyclical) &7}
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A ez TR £43 AMHA F L&A= 4 7EEE f8 8 (inter vivos transfer) 7} &
TR Tt BRI AMAA F&ME HEA FH9 M-S o U
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& BAAZH) AARAFZ] oot AHEZN F7HHQ AFE ol AR ¥
ste maXA gov AAAMSFHL 77 EHY AHAZFY S 2t Bl T
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ERri9) FEBLEy R iKiE (partially lexicographic preferences) & Av]zpe] Ao x4
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HrlEote O R 2 E Fole WAl ARRE A% BAE AW ARl g 2
=0l AL Agele @wd FA AAE A AZel@dAY, b ofFd EAQlel &
Al Ao 2HE Fole A AA ot obFd EFo] gle-oletid S EFA-A 4
2 N & e slolth. EBF ol FE oA 2L AFE LvdGes A
EF 89 3ty & F4E 2YIdd o B77 @2 F Aok g Sof, §49
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